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CEO ARGEA

to stakeholders

NS TAY

y that aims to leave sustainable footprints for the future.

This new Sustainability Report tells the story of
the traces we aim to leave: in the land, across the
value chain, in talent, and in how we interpret
our role within the wine sector. In one word,
within our HABITAT. Concrete, measurable,
and shared traces, which arise from a daily
commitment and a long-term vision.

and transforming it into lasting,
2Lt It is not only about the land we cultivate,
but also about the communities we work with,
the relationships we build, and the culture of
wine that, as Italy’s leading private Group, we
help bring to the world.

In a complex and rapidly evolving global
landscape
our path, keeping sustainability at the core
EARTH: Over the course of the year, we
developed new initiatives to reduce our
environmental impact and improve process
efficiency, continuing our decarbonisation
efforts throughout the value chain and investing
in solutions that make production increasingly
responsible—from vineyard to finished product.
CHAIN: At the same time, we strengthened
our dialogue with suppliers and partners,
reinforcing a value chain built on collaboration,
transparency, and shared goals, in the
awareness that quality and sustainability stem
first of all from strong, long-term relationships.
In 2025, we presented to the press and our

stakeholders a fully sustainable wine, from a
biosymbiotic vineyard to packaging entirely
crafted via ecodesign. A pilot project that could
be extended to other Argea products and that
we hope will inspire the entire value chain,
because we are all part of the same HABITAT.
TALENT: People remain at the centre of
everything we do. We continue investing in
safety, training, and well-being, fostering
workplaces where everyone can feel respected
and valued. For us, diversity and inclusion
are not just principles, but concrete drivers of
growth: the diversity of our experiences, skills,
and perspectives strengthens our Group and
expands its ability to innovate and look ahead.
MANAGEMENT: We have also continued to
strengthen governance and steering systems,
setting clear and measurable objectives, because
direction is defined by the alignment between
what is declared and what is delivered.

Today, being Argea means contributing to
leaving a positive mark on the sector: enhancing
local territories, supporting people’s work,
innovating responsibly, and promoting an
increasingly conscious wine culture. Every
result achieved is the outcome of a collective
commitment and a shared responsibility.

We will continue to communicate this journey
transparently, as we believe trust is built through
the open sharing of goals, results, and areas for
improvement.
the

confirmation of our commitment to continue
leaving, together, positive traces over time.



THERE ARE PROFESSIONS IN WHICH VALUE DOES NOT END WITH
THE ACTION ITSELF, BUT WITH WHAT IT LEAVES BEHIND OVER TIME.
WINEMAKING IS ONE OF THEM.

NO TECHNOLOGY, INNOVATION, OR STRATEGY CAN REPLACE
THE ABILITY TO OBSERVE, MEASURE, AND WAIT PATIENTLY, TO
INTERVENE WITH PRECISION, CLEARLY DEFINING THE WAY

FORWARD. IT IS THROUGH TIMELY DECISIONS AND CONTINUQUS
MONITORING THAT OUR DISTINCTIVE QUALITY TAKES SM

EVERY PHASE OF OURWORK PRODUCES TANGIBLE SIGNS—TK
THAT HAVE AN IMPACT: IN THE SOIL WE REGENERATE, IN THE
PROCESSES WE STREAMLINE, IN THE RELATIONSHIPS WE BUILD
ALONG THE VALUE CHAIN, AND IN THE SYSTEMS THAT CERTIFY
OUR OPERATING METHODS.

HABITAT IS NOT ONLY THE TITLE OF THIS REPORT; IT IS
LIVING SYSTEM IN WHICH THESE TRACES ARE GENERATED
INyAeeININJZeayoHl AND, VALUE CHAIN, TALENT, DIRECTIONE
US, PROMOTING SUSTAINABILITY MEANS MAKING THESE TRA
VISIBLE.ITMEANSTURNINGCOMMITMENTINTOEVIDENCE,CHOICE
INTO RESULTS, AND PRINCIPLES INTO VERIFIABLE PRACTICES.

IN THESE PAGES, WE OUTLINE THE ENDURING ELEMENTS OF
OUR APPROACH TO BUSINESS: TANGIBLE EXPRESSIONS OF
RESPECT AND CARE, LISTENING AND SHARING, DEDICATION AND
IMAGINATION.

THE TRACES OF OUR CHOICES TELL THE STORY OF HOW WE
SAFEGUARD OUR HABITAT.
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The compass of

MANAGEMENT

ARGEA

The pillars of our
sustainability
strategy
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Us. Argea

Our name, the profound meaning of our essence

ARGEA TODAY IS THE UNION
OF THREE ITALIAN SECTOR
EXCELLENCES

Argea was born from the union of leading sector
companies wanting to represent and promote
the Italian wine eco-system by melding their
various skills, techniques and culture.

Argea was set up in 2022 when the group bought
up private equity company Clessidra from
Botter, with Mondo del Vino and Zaccagnini
joining later on.

Today the group is the result of the union
of three Italian wine sector excellences and
their respective terrains, as well as of the
culture, people and production techniques
characterising them. With the arrival of
WinesU, our international reach was further
strengthened. Argea’s aim is to step up Italy’s
wine presence worldwide, combining its DOC
and DOCG wine production know-how with
expertise selling Italian wines on international

e : | T e, markets.
The word art derives from the Latin Gea conjures up the earth as a globe '

‘ars’ meaning ‘skill’ in the context of or land surface as a suffix frequently
productive activity and the ability to used to form erudite, scientific words.
do things harmoniously.

WATCH THE
PRESENTATION VIDEO
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y 2025
Taking Italian wine to the world means Our aim is to boost the Italian wine Number one Italian wine company by
making all the country’s variety, quality eco-system worldwide. revenue among Mediobanca’s private
and know-how available to everyone. capital businesses. Thanks to those who
+ Bringing together Italian winemaking choose Argea every day in Italy and
excellences; R Iog0:
Promoting sustainability across the
chain, from terroirs to markets;
Interpreting new consumer tastes
in order to make quality wine with
a perfect balance of innovation and
tradition.

BOTTER ZACCAGNINI

Venezia 1928

%%fﬁ(mdodelvino@ WINESU
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Our Habitat,
between wineries and companies

A success story

Ricossa WinesU

MGM

Poderi dal Nespoli
Cuvage ' CANADA

Zaccagnini




The values that leave a mark on
our journey: Respect and Care,
Listening and Sharing, Dedication

and Imagination.
Source: Argea Code of Ethics

1928

BOTTER

Venezia 1928

(Veneto) In Fossalta di Piave, a small
town near Venice, Carlo Botter and his
wife Maria began selling local wines
in barrels and demijohns. A century
of hard work and expertise generated
one of Italy’s largest wine producers,
technologically cutting edge and capable
of dialoguing with winemakers across
Ttaly.

1974

WINESU

(Pennsylvania, US) WinesU is a long-
established U.S. importer specialising in
Italian and French labels. Founded over
45 years ago by Gino Razzi in Eddystone,
Pennsylvania, and now led by Mark
Lauber, WinesU is a key reference
point in importing for U.S. distributors,
aiming to connect world-class wineries
with retailers, restaurants, and wine
enthusiasts across the United States.

ZACCAGNINI

(Abruzzo) Founded by Marcello
Zaccagnini, a company whose youthful
and innovative style made for quality
wines right from the start. Family hard
work led to rapid prestige in Italy and
abroad, combining tradition, careful
grape
technologies.

selection and cutting-edge

1991

28
gsmondodelvino

Forli’'s MGM Mondo del Vino was
the outcome of the pioneering vision
of winemaking sector experts Alfeo
Martini, Roger Gabb and Christoph
Mack. This was the meeting which
generated an innovative approach to
producing and selling quality Italian
wine.

1929 Poderi Dal Nespoli

(Romagna) Poderi dal Nespoli - located
in the Bidente valley, in the Forli hills at
around 177 metres above sea level in an
area which links the Apennines on the
Tuscan border with the Romagna riviera
- is Italy's first Biosymbiotic District.
This is where we grow our vines and live
the spirit of this generous, flavoursome
and welcoming land every day.
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2001 Mgm Mondo Del Vino

(Piedmont) In the heart of the Roero
Unesco heritage hills, centuries-long
tradition expertly combines and
balances historic practices with modern

winemaking techniques.

2011 Cuvage

(Piedmont) Cuvage was born from the
union of Cuvée and Perlage, the most
iconic expressions of the champagne
method of which Cuvage is the greatest
embodiment.

2014 Ricossa

(Piedmont) Ricossa

winemaking

expresses  a
territory  embodying
energy and passion: Piedmont. In the
heart of Monferrato, in Castel Boglione,
we offer contemporary oenological

interpretations of native wine varieties.



Our sustainability

Our sustainability journey: real traces of a clear direction

SUSTAINABILITY POLICIES

+ Health and Safety: Argea undertakes to ensure a safe
and healthy working environment, reducing risks to staff,
suppliers and local communities.

+ Environment and Resources: Promoting the transition
to a low environmental impact economy, including reducing
carbon emissions and using natural resources responsibly.

OUR STORY

ARGEA is born (Septem-
ber)

Clessidra joins Botter
(March) and Mondo-
delvino (June)

2021 — 2022

Code of Ethics
and Sustainability Policy
ARGEA

First Mondo del Vino
and Botter Sustainability
Abstract

Accident reduction target
achieved for the first time

‘ READ MORE

—02023 — 22024

+ Rights and Society: Argea supports human rights and
works to combat discrimination, fostering equal opportunities
and improving community life quality.

+ Quality and Responsibility: The firm commits to
guaranteeing the quality of its products and services,
promoting the sustainable and responsible use of resources.

Zaccagni joins the
Group (March)

First ARGEA sustainability First ARGEA
abstract sustainability report

HUMAN

REPORT D8 053 TNIRLTE 107

‘ The ARGEA Chain Pact SBTi
is born sign-up/commitment
Sign-up WEPs
to the Global Compact sign-up
(November)

The Earth Pact
is born

——02025 —22026
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Argea publicly embraces and
supports its Values, adopting
them as a guide for its daily
activities and translating
them into shared strategy,
objectives, and actions.

Source: Argea Sustainability Policies

WinesU joins the Group
(February)

Second ARGEA
sustainability report

Third ARGEA

sustainability report

Submit SBTi Target

BASED

@, TARGETS

st MM I 1AL ST

SCIENCE

WinesU is “Importer
of the Year 2025
for Wine Enthusiast
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Faces and governance

Long-term vision and shared value creation: governance cornerstones

Argea’s governance responds to efficacy and
efficiency criteria and supplements a shared
value-creation model.

Its Board of Directors and Board of Auditors
work to ensure sustainable business
development.

Argea’s Board of Directors is made up of
professionals with diversified skills and
complementary professional expertise.

During the financial year, the Supervisory Body
carried out 3.5 audit days during its term. These
revealed no substantial issues but showed
improvements resulting from a constant system
upgrading process.

BOARD OF DIRECTORS

Emiliano Nitti (President)
Massimo Romani (MD)
Francesco Colli (MD)
Luca Botter

Annalisa Botter
Germano Rossi

Ugo Fiorenzo

Giulio Torregrossa
Luciano lannuzzi

BOARD OF AUDITORS

Gian Marco Committeri (President)
Bini Raffaele (standing)

Giorgio Beltrame (standing)
Davide Mantegazza (alternate)
Paolo Zanatta (alternate)

MANAGEMENT COMPOSITION

Massimo Romani

Group Ceo

Giandomenico Danzo

Group Cfo

Marco Gobbi

Head Of Us Project

Giacomo Tarquini

Group Marketing Director

Nicola Alessi

Group Hr Director

Michael Isnardi

Group Qhse & Sustainability Director
Giorgio Falsaperna

Group Coo

Roger Calzavara

Group Manufacturing Services Director
Claudio Galosi

Purchasing Manager Wine and Technical Area
Scipione Giuliani

AUDITOR Technical Area and Wine Purchases Manager - Mdv
Luca Vergani
299 PwC Strategic Planning & Group Controlling Director
Giulio Rossano
30-50 iuli
- SUPERVISORY BOARD 231 Head Of Staff
. . . Carlo Sedona
Gmf:omo Cardani (President) Group Legal & Compliance Manager
Enrico Calabretta
Gabriele Gagliolo
11%
oorfe '\E:oBr::En The Board of Directors’ members are required to abide by the Group’s Code of Ethics when setting targets,
arranging investments and developing projects, and in all other management decisions and actions.
In concrete management implementation terms the Group’s upper echelons must draw on these principles
both in-house - thereby reinforcing its cohesion and team work spirit - and as regards any third parties the
company does business with.
SOURCE: Argea Code of Ethics
78% COMPOSITION OF THE

Over 50 BOARD OF DIRECTORS
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Key numbers

Stable revenues in 2025 in an extremely complex situation for the sector.

Despite the complexities of the current macro-economic context
characterised by an increase in inflation over recent years and
greater spending caution by our consumers, the Argea Group’s
revenues increased by an average of 2.1% from 2022 to 2025.

REVENUE GROWTH

+2.9% +3.6% -0.1%

. uuTH“ / \/ \/ N

| N 2% i 453,419 452,858
“ R 437,507
B o N 424,993 {mﬁ
| ©0000)
175,635,408
pieces produced

(also including bag-in-box formats,
compared to 179,283,606 in 2024)

Additional notes:

The values shown in the chart refer to the
revenue data for the last financial years,
in accordance with VSME requirements
(para. 24). The figures relating to
production value are also shown below:
2023:442,002k€, 2024: 464,158k€, 2025:

2022 2023 2024 2025 460,350kE
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Argea works in the principal international markets

Argea is present on the principal international REVENUE BREAKDOWN BY MARKET
markets via distributors/importers and direct

management of the main retailers and cash &
carry chains operating in the individual markets.

NORTHERN
EUROPE

S

NORTH
AMERICA §

APAC (Asia-Pacific)
3.7%

® ALY
6.3%

EASTERN EUROPE
0.2%

CENTRAL
EUROPE
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The macroeconomic scenario

Summary of key performance indicators and potential market opportunities

MARKET PERFORMANCE
2024-2025

STRATEGIC PERSPECTIVE
2026-2030

Production recovery: Estimated volumes
at 47 million hectolitres (+8% vs 2024),
bringing production back in line with the
historical average.

Italy dynamics: Volume growth (+2.2%)
alongside a slight decline in value (-0.6%),
influenced by an increase in average prices
(+3.1%).

Regional polarisation: Piedmont
confirms itself as the strongest-performing
area (+3.5% in value), while red wines from
Tuscany and Veneto show signs of weakness.

Sparkling wines Leadership: Prosecco
holds a 75% market share; the strategic
focus is shifting from increasing volume to
protecting margins.

Focus on USA: Primary export market
(28% market share), characterised by
increasing volumes, slightly declining prices,
and uncertainty related to tariffs.

Slowdown and Value: A contraction
in consumption is expected; growth (+2—
4% in value) will be driven exclusively by
premiumisation and price mix.

NOLO and RTD expansion: No & Low
Alcohol segment with an expected CAGR of
7—-9% by 2030; ready-to-drink cocktails are
becoming a key brand extension lever.

Consumer Evolution: Reduced purchase
frequency in favour of greater selectivity,
higher quality, and wellness-oriented
choices.

Operational Instability: The impact of
U.S. tariffs (15%) and ongoing geopolitical
tensions will mean that logistics costs and
inventory management will remain volatile.

Sustainability and Formats: Growing
interest in sustainable packaging and smaller
sizes (0.2L), aligned with new informal
consumption occasions.



Our products

A single portfolio, diverse personalities:
Artists, Narrators, Explorers

FROM NORTH TO SOUTH, A
WINEMAKING JOURNEY WHICH
SPEAKS VOLUMES OF ITALY'S WINE
RICHES

On the strength of a farsighted and innovative
integration strategy Argea undertakes to
promote Italian excellence with a view to
offering new growth experiences to local chains
and taking wine lovers on a magical journey
through the Italian wine world.

There are seven main wine regions involved
(Puglia, Veneto, Sicily, Piedmont, Friuli-
Venezia Giulia, Emilia-Romagna, Abruzzo),
each of which has its own unique terroir and
winemaking vocation expressed in great grape
varieties. With deeply rooted local chains these
breathe life into a wide range of Italian wines
valued for their quality and authenticity.

BRAND ARCHITECTURES:
THE ANTHOLOGY OF ITALIAN
WINES

Art’s ultimate expression, discovering a
territory, the desire to build something new.
It is these three inspirations which are behind
the three clusters Argea's brands are divided up
into: Artists, Narrators and Explorers.

‘ READ MORE
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Artists

A wine range born from great expertise in the wine world and the
use of the most up-to-date winemaking techniques. Each single
label is Italy’s thousands of years of winemaking heritage at its
best, safeguarding and renewing traditions through the centuries.
This cluster showcases the powerful bonds between the various
brands and the terroirs they are each based in: Piedmont with
CUVAGE, ACQUESI and RICOSSA, Romagna with PODERI
DAL NESPOLI and Abruzzo with CANTINA ZACCAGNINT.

Narrators

The Narrators cluster unites brands which focus on promoting
the authenticity of their areas of origin with wines which narrate
local history and traditions. Brands such as BOTTER, LA DI
MOTTE, BARONE MONTALTO, ENZO BARTOLI, ITINERA,
and DOPPIO PASSO reflect the cluster’s mission to promote
and spread knowledge of their areas of origin, not only from an
oenological perspective but also through an experiential lens.
Each bottle thus becomes an ambassador of its territory, inviting
consumers to discover not only the wine, but also the culture,
history, and conviviality that define that place.

Explorers

Innovation and experimentation, constant pursuit of the
new: this is the motto of the Explorers cluster which includes
various brands such as BRILLA, ASIO OTUS, LUNA ARGENTA,
MOSKETTO and LUPO MERAVIGLIA. These wines embody
a desire to make something unique, explore new frontiers and
break with tradition including on the basis of important work
done over the years in local chains, a focus on terroir, careful
grape variety selection and wine cellar work, all guided by the
pursuit of quality with sustainable production development in
mind.



Awards and excellence

Argea’s great team spirit, especially in its winemaking, has
made for excellent results in award and recognition terms. The
following are just a few of these:

Artists

CUVAGLEK

CUVAGE

VISIT
THE WEBSITE

Artists

VISIT
THE WEBSITE

Artists

ALTA LANGA DOCG BRUT METODO CLASSICO

Bibenda 2025 | 4 grappoli | vintage 2020

CSWWC 2025 | Gold | vintage 2020

CSWWC 2025 | Gold | Regional Champions | Best Alta Langa | vintage 2020 | Magnum
Decanter 2025 | Silver | vintage 2020

The Drinks Business Awards 2025 | Gold | vintage 2020

Falstaff 2024 | 91 pts | vintage 2020

Mundus Vini 2024 | Gold | vintage 2019

CSWWC 2024 | Gold | vintage 2020 | Magnum

CSWWC 2024 | Regional Champion Best Alta Langa | vintage 2020 | Magnum
CSWWC 2024 | Best in class | vintage 2020 | Magnum

CSWWC 2024 | Silver | vintage 2020

CSWWC 2023 | Gold | vintage 2019

CSWWC 2023 | Gold | vintage 2019 | Magnum

CSWWC 2023 | Best in class | vintage 2019

CSWWC 2023 | Regional Champion | vintage 2019

Guida Luciano Ferraro Corriere della Sera | Top 10 sparkling | vintage 2019
Decanter 2023 | Silver | vintage 2019

Decanter 2022 | Silver | vintage 2019

Citta del Vino 2022 | Gold | vintage 2018

Wine Enthusiast 2022 | 92 pts | vintage 2017

RICOSSA

* =N e 1
i ._._‘@ f"»’% V” ool @ VISIT
"/ & Q) it THE WEBSITE
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ASTI DOCG

Vinum 2025 | 90 pts

Falstaff 2025 | 90 pts

CSWWC 2024 | Gold

CSWWC 2023 | World Champion
CSWWC 2023 | Regional Champion
CSWWC 2023 | Best in class
CSWWC 2023 | Gold

CSWWC 2023 | Gold - Magnum
CSWWC 2022 | World Champion
CSWWC 2022 | Regional Champion
CSWWC 2022 | Best in class
CSWWC 2022 | Gold

Citta del Vino 2022 | Gold

Jancis Robinson 2021]16.5 pts

BTl Tastings 2021 | Gold

NOCETO NIZZA DOCG

Mundus Vini 2025 | Gold | vintage 2019
Falstaff 2024 | 90 pts | vintage 2019
Mundus Vini 2024 | Gold | vintage 2019
Bibenda 2024 | 4 grappoli | vintage 2019
Luca Maroni 2023 | 95 pts | vintage 2018
Decanter 2023 | Silver | vintage 2018
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